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CCSCC Announces FINAL meeting of 2016
November 17, 2016

PLACE:

PALISADES COUNTRY CLUB

13704 GRAND PALISADES PARKWAY
CHARLOTTE NC 28278

COST:

STUDENTS: FREE
MEMBERS: $40
NON-MEMBERS: $50

PROGRAM:

3:30-4:00 REGISTRATION

4:00-5:00 COCKTAIL HOUR

5:00-5:15 NEW OFFICER INSTALLATION
5:15-6:00 PRESENTATION BY SPECIAL GUEST
6:00-7:00 DINNER IS SERVED

TOPIC & SPEAKER

MIKE MOLLMAN
EVONIK GOLDSCHMIDT CORPORATION

TATTOO CARE CONCEPTS

2016 OFFICERS

Chair

Maureen Danaher
Active Concepts, LLC
Tel: (704) 276-7100
mdanaher@activecon
ceptsllc.com

Chair-Elect
Shari Clemente
HatchBeauty Labs
Tel: (919) 908-8720
sclemente@hatch
beauty.com

Secretary

Angie Paez

KOBO Products Inc.
Tel: (678) 296-9419
apaez@koboprod

uctsinc.com

Treasurer

Michelle Linscott
Xytrus

Tel: (704) 661-2305
michelle@xytrus.com

Area Director IV
Danielle Wheeler

TRI-K Industries
201-400-3254
danielle.wheeler@tri-k.com

Newsletter Editor

Mary Brehm

HatchBeauty Labs

Tel: (919) 908-8720
mbrehm@hatchbeautylabs.com
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CLARIANT(2

»Our sustainable solutions
CELEBRATING come from natural origins. «

40 YEARS | WHAT IS PRECIOUS

o/ INGREDIENT DISTRIBUTION To YOU?

WITH OUR WORLD
CLASS SUPPLIERS
When it comes to skin and hair care, the focus is
> on product performance and sensory attributes.
INCOLN Introducing Plantasens™ - our newest range of
FINE INGREDIENTS" . . .
natural, sustainable emollients, emulsifiers,

waxes & actives for personal care. Try

Clariant ingredients for superior performing

LINCOLNFINEINGREDIENTS.COM

products with the right sensory profile.

WWW.PERSONALCARE.CLARIANT.COM what is precious to you?

Deveraux Specialties

Essential

INGREDIENTS
Active Ingredients « Botanical Extracts « DL Butters « DS Clays « DL Activated Charcoal
+ DL Dead Sea Mud « DL Hot Springs Powder - Certified Organic & Ecocert® Ingredients
« DL Coconut Milk Powder « Custom Blends « Delivery Systems - DL Devesomes
« Emulsifiers « Esters « Exfoliants « DL Firming Complex ECO
« DL IWS - Instant Wrinkle Solution « DL Lipids Il « DL Lotus Floral Wax
« DL OxyGen Boost « DL Plant Lattes « Preservatives - Devecide Series
« DL Rainbow Algae « DL Sachi Inchi Oil « Silicones - DL SilGel Series - Solubilizers
« Sodium Hyaluronate - DL BioMoist 1% « DL HA Powder 100%

« Sunscreens - ZinClear™ « Specialty Surfactants & Mild Cleansing Systems

Providing superior
products from the

~770.831.9010
Local Repregentation www.essentialingredients.com

t’“ 9200 Stockport Place Charlotte, NC 28273
I_ 'I Phone: 704 - 661 - 2305

www.xytrus.com
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The Soul & Science
of Beauty.

Evonik Industries AG
Essen, Germany
PHONE +49 201 173-2854

Evonik Corporation

Richmond, Virginia, USA

PHONE +1 804 727-0700
personal-care@evonik.com
responsibility-personal-care@evonik.com
www.evonik.com/personal-care

EVONIK

INDUSTRIES

- RITA

-
Your source
for speciality

chemicals
worldwide

RITA Corporation
850 South Route 31
Crystal Lake, IL 60014 USA
T 815.337.2500 or
toll free 1.800.426.7759
F 8153372522
www.ritacorp.com
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New Category Between Fine Fragrance And Deodorant

Fragrance is one of the most important purchase drivers in APD. In Europe,
depending on the country, scent is as important, or nearly as important, as the
branding.

In Germany for instance, nearly half of consumers choose an APD because they
like the scent. In the UK, the brand factor is more important with 44% of users
chose an ADP because it is a brand they trust and up to 45% of French choose
the same product as they always buy.

This highlights the key role that fragrance has in this category, alongside func-
tionality and long lasting protection.

Fine fragrance deodorants create new opportunities

In Europe, consumers show significant interest in deodorants that cross-over
into fine fragrances. In Europe’s top five markets, Germans are the most inter-
ested in deodorants with fine fragrance quality. Over a quarter of Germans are
interested and willing to pay more for deodorants with fragrances designed to
complement their perfume/eau de toilette and nearly three in 10 are interested
and willing to pay more for deodorants that feature fine fragrance. Similar lev-
el of interest is also observed in France, Italy, Spain and the UK.

This suggests more space for a hybrid category between deodorants and fra-
grances that is more premium than body spray. Consumers either do not want
their personal fragrance to clash with the scent of their deodorant, or they
would be interested in trying less expensive and fresher versions of their fine
fragrance.

While fine fragrance deodorants have long existed as line extensions, their
availability is limited to the fine fragrance perfumery stores and they often
have price points that are prohibitive to a broader crowd. In the US, brands
have taken this opportunity to launch copycats of bestselling fine fragrances in
deodorant/ body spray format sold in supermarkets, such as the brand Design-
er Imposters by Parfums de Coeur available in the US.

Creating a new category between deodorant and fine fra-
grance

The success of body spray brands with strong olfactory profiles, such as Old
Spice and Axe/Lynx, should be a source of inspiration for fine fragrance brands
as this format could help to broaden the appeal of fragrances.

Men and young fragrance users would be the perfect audience for fine fra-
grance deodorants. Mintel’s report Deodorant UK 2015 shows that men tend to
place more importance on scent compared to their female counterparts when
buying deodorants and younger consumers aged 16-34 have highest interest in
fine fragrance deodorant formats.

For fragrance brands, there is an opportunity to get away from the traditional
alcoholic support and offer new format in body spray or deodorants.

Therefore, these new formats could be positioned as a more affordable version
of the EAT and EdP while still bearing a prestige image, through the branding
and the quality of the perfume.

However, there is also opportunity to get away from the traditional line exten-
sion, offering new product formats standalone either in the deodorant aisle or
in the perfumery aisle.

Continued on page 7



Accelerating your creativity

Lipotec LLC

Tel: +1(201) 8501213 ©

E-mail: salesoffice@lipotec.com uLIPOteC
© 2016 The Lubrizol Corporation. AL COEeT;

GLOSSAMER™

NATURAL POLYMER

Bio-based, biodegra
polymer for skin, sun
hair care applications.

' A 4

CoastSouthwest
Fluid Thinking. Innovative Solutions.”

!(‘ 1-800-621-0500 | coastsouthwest.com
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New Category Between Fine Fragrance And Deodorant

Copycat body spray

Parfums de Coeur Designer Imposters Primo! Fragrance Deodorant
Body Spray is enriched with rare and costly essential oils and offers a
soft-all-over fragrance that is gentle and will deodorize.

Fine fragrance deodorant

Calvin Klein Eternity Now for Men Deodorant Stick is said to glide on
smoothly, dry quickly and to provide effective protection while leaving
skin with the exhilarating scent of Eternity Now for Men.

Body spray and deodorant brands with strong olfactory
profile

Axe Black

Axe Black Deodorant Bodyspray is claimed to enhance the aura
of the user. Its fragrance combines subtle aromatic and mascu-
line spicy nuances, featuring top notes of fresh watermelon,
warm bergamot, sparkling mandarin and frozen pears; heart
notes of spicy-sweet cardamom and freesia; and base notes of
cedar wood, patchouli and musk.

Old Spice After Party

Old Spice After Party Deodorant Spray is said to offer a manly
scent, and to transform men into legends of confidence.

http://www.personalcaremagazine.com/story/15832/new-category-between-
fine-fragrance-and-deodorant



Upcoming Meeting
Information:

November 17th — Technical
Meeting/Officer Installation
in Charlotte, NC (The Pali-
sades Country Club). We
plan to have multiple speak-
ers at this event to wrap-up
the year, including Mike
Mollman, Nutrition & Care
Chemist at Chemist Evonik
Goldschmidt Corporation
who will be presenting on
Tattoo Care. This meeting is
actually on his birthday so
celebrations will certainly be
in order! More information
to come.
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SAVE THE DATES:

2016 Meeting Dates

November 17th — Technical Meeting/Officer Installation in
Charlotte, NC

The Natural Choice in Sun Care

Deveraux Specialt

NEW ZinClear XP™ 65CQ
Transparent, Broad Spectrum Prot

e Transparent / Non-whitening,

* Broad spectrum UVA/U §

e Easy to handle dispersiol

e Suitable for all skin types

e Superior aesthetics

 Ecocert® & NE{\ certified
N\

Locat Repregontation: I

9200 Stockport Place !
Charlotte, NC 28273
Phone: 704 661-2305

SR X
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Orchidia:  Bringing passion
‘ to life's journey
through inspired

sensory
creations

\

MATT TROTTER
Technical Sales

mirotter@orchidia.com
(678) 427-8997
www.orchidia.com

Active
Concepts

Tomorrow’s vision...Today!®

Market-Leading Customer Support

Innovative Technologies

Products with a Purpose

http://activeconceptslic.com

info@activeconceptslic.com
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WHY DO WOMEN PAY MORE FOR BEAUTY
PRODCTS? By: RANDY SCHUELLER

You know how women have to pay more money for their clothes than
men? Well, it turns out they also have to pay more money for

their cosmetic products. According to a US study done by the New York
City Department of Consumer Affairs, women pay an average of 13%
more for female-specific personal care products.

According to the people who ran the study, they looked at five sectors of
personal care products like hair care products, shaving products, body
wash and deodorant. They got price information by doing observational
studies at retailers like CVS, Walgreens, and Rite Aid.

You know which category had the greatest discrepancy?

Hair care. They found that women focused hair care products were 48%
more expensive than male versions. Shaving products were the next
biggest discrepancy with women’s products being 11% more expensive.
The best deal were female deodorants which were only 3% more expen-
sive.

I think the important thing for people to know is that there is practical-
ly zero difference between men & women’s focused personal care prod-
ucts. Seriously, the only significant difference would be the fragrance
and packaging. If you are concerned about saving money and don’t care
much about scent or packaging, just buy the male versions of products.
There are literally no significant differences.

I do wonder why there would be this difference in pricing though. Per-
haps it’s because men just don’t care?

5 INNOSPEC Provides

- Silicones

- Specialty surfactants
- Benzoate esters

- Guars

- Conditioning agents
- Dispersants

Contact us today:
888-633-8028

innospecfp-

Touching Everyday Lives

The Powder & Dispersion Specialist

Delivery Systems Dispersions

Film Formers Microspheres

Sunscreen Technology ~ Natural Ingredients

Custom Development

Surface Treatments

Global Manufacturing Special Effect Pigments

A

Innovation - Technology - Service

ACTIVES

INTERNATIONAL, L.L.C

Answers in Nature

- ° - ®
ViaPure® « ViaFerm
~— —~—
High purity extracts & ferments
Natural & sustainable

201-236-2828
www.activesinternational.com
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Fall 2016 CEP Courses
Courses will be held at the National Office

Recent Advances in Polymers &
Macromolecules in Polymers and
Personal Care Products

Instructed by Robert Lochhead, Ph.D.
www.etouches.com/polymers16

cGMPs for Cosmetics and OTCs
Instructed by Karl Popp, R. Ph.
www.etouches.com/cgmps16

Clinical & Instrumental Testing of
Skin & Skin Care Products
Instructed by Randall Wickett, Ph.D.

www.etouches.com/clinical-instrumentaltesting16

Fragrance in Personal Care
Instructed by Steve Herman
www.etouches.com/fragrance16

October 14, 2016 (9am-5pm)

November 14, 2016 (9am-5pm)

December 8, 2016 (9am-5pm)

December 14, 2016 (9am-5pm)

Formulator Friendly®
It’s not just our Trademark,
it’s our commitment.

_ SIL[TECH
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AkzoNobel %~

Ingredients and insight
that inspire innovation.
The science that
drives your success.

Our technologies and expertise deliver the essential functionalities you
need to create the finest personal care products globally. Our range of
aesthetic modifiers, conditioning agents, rheology modifiers, film-formers,
cleansing agents, emulsifiers and active ingredients provide you with
easy-to-use solutions for formulating innovative and more sustainable
products. We strive to help you set the standard for performance and
consumer appeal.

Get to know AkzoNobel. Where science is a thing of beauty™

Learn more at www.akzonobel.com/personalcare or +1 800 906 9977

ACTIVEMICRO
TECHNDOLGDG | E#§

Please come explore
the Leucidal” Family of

Natural Antimicrobials.

Paraben Free. Formaldehyde Free.

@ http://activemicrotechnologies.com

¥ info@activemicrotechnologies.com




